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Foreword
This publication provides the monthly Consumer Price Indices for Uganda (Composite) and for the ten

baskets of Kampala High Income, Kampala Middle Income, Kampala Low Income, Jinja, Mbale,
Masaka, Mbarara, Fortportal, Gulu and Arua. All the baskets are for the urban households.

The current Consumer Price Index was rebased from 2005/2006 to 2009/2010, using weights derived
from the Uganda National Household Survey (UNHS [V) that was conducted from May 2009 to April
2010. During the rebasing exercise, Kampala was further decomposed into three baskets from the two
that has been existing. In addition, Fortportal Centre was incorporated into the Index. The rebased CPI
is now classified using international standards, referred to as Classification of Individual Consumption
According to Purpose (COICOP). This is a shift from the Central Product Classification (CPC) that was
used in the earlier series.

At the elementary aggregate (EA) level, the indices are computed using the Jevons (Geometric Mean)
method for all items within the elementary aggregates. The modified Laspeyres index formula is used
to compute higher level indices. The National CPlis computed as a weighted average of the ten baskets
mentioned above and indices are available from the EA level.

Vitus K Mulindwa
For: EXECUTIVE DIRECTOR
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Highlights of CPI, August 2016

1. Annual Inflation
The Annual Headline Inflation for the year ending August 2016 slowed to 4.8 percent compared to the 5.1 percent
recorded during the year ended July 2016.

The decline was due to Annual Core Inflation that registered 4.9 percent for the year ending August 2016,
compared to the 5.6 percent recorded during the year ended July 2016. The decrease in Annual Core Inflation
was a result of a drop in other goods Inflation to 5.2 per cent for the year ending August 2016, compared to the
5.8 percent registered during the year ended July 2016. The other driver was the Annual Services Inflation which
declined to 4.4 percent for the year ending August 2016, compared to the 5.5 percent that was recorded during
the year ended July 2016. (See Table 1& 6 for more detail)

The Annual Food Crops Inflation and Related ltems, however, increased to 5.2 percent for the year ending August
2016, compared to 3.2 per cent recorded during the year ended July 2016. The increase in Annual Food Crops
Inflation was driven by high prices of fruits, which registered a minus 4.0 percent for the year ending August 2016
compared to the minus 8.6 percent that was recorded for July 2016. On the other hand, Annual Inflation for
vegetables slightly declined to 13.9 percent for the year ending August 2016 compared to the 14.1 percent
recorded during the year ended July 2016

Similarly, the Annual Energy, Fuel and Utilities (EFU) Inflation increased to 3.0 percent for the year ending August
2016, compared to 2.1 percent recorded during the year ended July 2016. The increase was due to a rise in
Annual Inflation for Electricity that increased to 11.6 percent for the year ending August 2016 compared to 5.1per
cent recorded for the year ended July 2016

Graph 1: Uganda Headline Index and Annual Inflation rates for 3 major components,
August 2015 - August 2016: (2009/10 = 100)
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2. Annual Headline Inflation by Income Groups and Geographical Areas
Kampala Low Income registered the highest Annual Inflation of 6.2 per cent for the year ending August
2016, compared to 5.6 percent recorded for the year ended July 2016. The high Annual Inflation for
Education Service, at 30.7 per cent for the year ending August 2016 compared to 30.6 percent for the
year ended July, was the main driver. In addition, the Annual Inflation for Miscellaneous Goods and
Services rose to 9.4 percent for the year ending August 2016, though this was lower than 10.9 percent
registered for the year ended July 2016.
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The second highest inflation was in Arua which registered 6.0 percent for the year ending August 2016,
compared to 6.2 percent recorded in July 2016. The main driver in Arua was high Annual Inflation for
Food and non-alcoholic beverages that registered an 8.5 percent in August 2016 compared to 7.6 per
cent for July 2016. In addition, Restaurants and Hotels that recorded an annual inflation of 9.4 per cent
for the year ending August 2016 compared to 10.7 per cent for the year ended July 2016. (Table 7)

Jinja registered the third highest inflation of 5.7 per cent for the year ending August 2016, slightly lower
than 5.8 per cent registered for the year ended July 2016. This was driven by Alcoholic Beverages &
Tobacco which stood at 13.8 percent for the year ending August 2016 from the 11.5 percent that was
recorded for the year ended July 2016. The other driver was Food and non-alcoholic beverages that
registered 8.0 per cent for the year ending August 2016 compared to 7.7 percent recorded during the
year ended July 2016. Annual Inflation for the three and other centres is shown in Table 7 and Graph
2 below.

Graph 2: Annual Inflation by Income Groups and Geographical Areas for the year ending August 2016
and July 2016
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3. Monthly Inflation

The Monthly Headline Inflation increased by 0.5 percent for the month of August 2016 from
the earlier 0.2 per cent in July 2016. The increase is mainly attributed to a rise in Monthly
Core Inflation by 0.3 percent from the 0.1 percent recorded for the month of July 2016. Food
Crops and related Items also registered a monthly increase by 1.9 percent in August 2016
from the 1.6 percent recorded for the month of July 2016. In addition, the Monthly Energy,
Fuel and Utilities increased by 0.6 percent for the month of August 2016 from the minus 0.8
percent recorded during the month of July 2016. (Table 1a)
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Explanatory notes for the Inflation of August 2016

1.0Annual Inflation by COICOP" Divisions
The evolution of Annual Inflation according to COICOP is described in the following paragraphs

1.1 Food and Non-Alcoholic Beverages

The Annual Inflation for Food and non-alcoholic beverages increased to 5.2 percent for the year ending August
2016 compared to 4.9 for the year ended July 2016. The increase was due to a rise in Annual Food Inflation to
5.5 percent for the year ending August 2016 compared to 5.2 percent recorded during the year ended July
2016.The increase in Annual Food Inflation was due to a rise in the Annual Inflation for Vegetables to 13.9 percent
in August 2016 though lower than 14.1 percent that was recorded in July 2016. In addition the Annual inflation
for Sugar, jam, honey, chocolate, and confectionery increased to 18.8 percent for the year ending August 2016.
The Annual Inflation for Non-Alcoholic Beverages increased to 0.4 percent for the year ending August 2016

compared to 0.1 percent that was recorded for the year ended July 2016. Graph 3 shows the trends of Food and
Non Alcoholic Beverages Inflation from 2013 to date.

Graph 3: Food and Non Alcoholic Beverages Inflation Trends; January 2013 — August 2016
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1.2 Alcoholic Beverages, Tobacco & Narcotics

The Annual Inflation for Alcoholic Beverages, Tobacco & Narcotics recorded a 5.8 percent increase for the year
ending August 2016 though slightly lower than the 5.9 percent recorded for the year ended July 2016. The
increase was due to a rise in Annual Inflation of Tobacco that registered a 7.3 percent for the year ending August
2016 compared to 4.1 percent recorded for the year ended July 2016. On the other hand, Alcoholic Beverages

dropped to 5.7 percent for the year ending August 2016 compared to 6.1 percent recorded for the year ended
July 2016.

1.3 Clothing and Footwear

The Annual Inflation for Clothing and Footwear dropped to 6.4 percent for the year ending August 2016 compared
to 7.0 percent recorded for the year ended July 2016. This was mainly attributed to Footwear Inflation that
registered a 6.8 percent for the year ending August 2016 Compared to 10.7 percent for the year ended July 2016.
However, Clothing Inflation increased to 6.4 percent for the year ending August 2016 compared to 6.2 percent
for the year ended July 2016. Graph 4 shows the trends of clothing and Footwear from January 2013 to date.

1 COICOP is Classification of Individual Consumption according to Purpose, which is the United Nations recommended classification
of products for the CPI, National Accounts and Household Budget Surveys
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Graph 4: Clothing and Footwear Inflation Trends; January 2013 - August 2016
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1.4 Housing, Water, Electricity, Gas and other Fuels

Housing, Water, Electricity, Gas and other Fuels comprises of Actual Rentals for Housing, Maintenance & repair
of the dwelling, Water Supply, Electricity, Gas and Other Fuels

The Annual Inflation for Housing, water, electricity, Gas & other fuels, dropped to 3.8 percent for the year ending
August 2016 compared to 4.9 percent recorded for the year ended July 2016. The drop was attributed to a
reduction in Inflation of Actual Rentals paid by tenants that recorded a 1.7 percent for the year ending August
2016 compared to 5.5 recorded for the year ended July 2016.

Annual Inflation for Water supply & miscellaneous services registered a 10.9 percent for the year ending August,
2016 the same rate recorded for the year ended July, 2016. Electricity, Gas and other fuels increased to 4.3
percent for the year ending August 2016 compared to 2.7 percent recorded for the year ended July 2016.

1.5 Furnishings, Household Equipment and Routine Household Maintenance
This Division Comprises of Furniture & furnishings, Carpets & Other Floor Coverings, Household Textiles,

Household Appliances, Glassware, Tableware and Household Utensils, Tools & Equipment for House, and
Goods & Services for Routine Household Maintenance

The Annual Inflation for Furnishings, household equipment & routine household maintenance registered a 4.8
percent for the year ending August 2016 compared to 6.2 percent recorded for the year ended July 2016.
Household appliances dropped to 3.7 percent for the year ending August 2016 compared to 5.8 percent recorded
for year ended July 2016. Glassware, tableware and household utensils registered a 12.5 percent for the year
ending August 2016 compared to 10.0 percent recorded for year ended July, 2016. Goods and services for

routine household maintenance registered a 1.7 percent for the year ending August 2016 compared to 1.4
percent recorded for the year ended July 2016.

1.6 Health

The health Division comprises of Medical Products, Appliances & Equipment, Outpatient Services, and Hospital
Services.

The Annual Inflation for Health registered 4.2 percent increase for the year ending August 2015 compared to 4.0
percent recorded for the year ended July 2016. The increase was due to Annual Inflation for Medical Products,
Appliances & Equipment that recorded a 3.8 percent for the year ending August 2016 compared to 3.6 registered
for the year ended July 2016. In addition, Hospital Services and Outpatient registered an increase of 5.6 percent
and 4.4 percent respectively for the year ending August 2016.
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1.7  Transport
Transport division comprises of Purchase of vehicles, Operation of Transport Personal Equipment and Transport
Services.

Annual Inflation for Transport increased by 3.4 per cent for the year ending August 2016 the same rate registered
for the year ended July 2016. The driver for the increase was Inflation for Purchase of Vehicles that registered
15.0 percent for the year ending August 2016, compared to 14.5 percent recorded for the year ended July 2016.
Transport Services Inflation increased to 3.2 percent for the year ending August 2016 compared to 2.9 percent
recorded for the year ended July 2016. However, the Annual Inflation for Operation of Personal Transport
Equipment decreased to minus 3.3 percent for the year ending August 2016 compared to minus 2.5 percent
recorded for the year ended July 2016.

1.8 Communication

Communication includes Postal services, Telephones and Telefax equipment and Telephone and Telefax
services. The Annual Inflation for Communication registered a minus 10.6 percent for the year ending August
2016 from the minus 7.7 percent recorded for year ended July 2016. The main driver was Telephone and Telefax
services that registered a minus 12.5 percent for the year ending August 2016, from the minus 9.8 percent
recorded for the year ended July 2016. Similarly, Telephone and Telefax equipment registered a minus 4.5
percent for the year ending August 2016, compared to a minus 0.8 per cent recorded for the year ended July
2016.

Postal Services, on the other hand, registered a 10.8 percent rise for the year ending August 2016, the same
rate recorded for the year ended July 2016.

1.9 Recreation and Culture

Recreation and Culture comprises of Audio-visual, photographic & Information processing equipment,
Recreational & Cultural services, Newspapers, books & Stationery and Package Holidays.

Annual inflation for Recreational and Culture registered a minus 0.3 percent for the year ending August 2016,
compared to minus 0.2 percent recorded for the year ended July 2016. The main driver for the decrease was the
Audio-visual, photographic and Information processing equipment Inflation that registered a minus 3.5 percent
for the year ending August 2016 compared to minus 3.6 percent recorded in July 2016.

Similarly, Recreational and Cultural services registered a minus 1.6 percent for the year ending August 2016
compared to minus 1.3 percent increase recorded during the year ended July 2016. On the other hand,
Newspapers, books & Stationery registered 3.0 percent while Package Holidays registered 0.5 percent increase
for the year ending August 2016.

1.10 Education
Education comprises of Pre-Primary and Primary Education, Secondary Education, Post-secondary non-tertiary
education, Tertiary Education and Education not definable by level.

The Annual Inflation for Education for the year ending August 2016 increased to 17.9 percent the same rate
recorded for the year ended July 2016. This was due to an increase in Secondary Education that registered 24.7
percent for the year ending August 2016 the same rate registered for the year ended July 2016. Pre-primary &
Primary Education, Tertiary Education and Education not defined by level recorded 14.5 percent, 0.7 percent and
2.1 percent respectively for the year ending August 2016.

1.11 Restaurants and Hotels

Restaurants and Hotels comprises of catering services and accommodation services. The Annual Restaurants
and Hotels Inflation for the year ending August 2016 declined to 5.6 percent for the year ending August 2016
compared to 6.2 percent registered for the year ended July 2016. This was due to a reduction in prices of catering
Services of Restaurants Cafés, bars and the like from 6.7 percent for the year ended July 2016 to 5.9 percent for

8|Page



the year ending August 2016. In addition, there was a slight decrease in accommodation services registering a
4.8 percent for the year ending August 2016 compared to 5.1 percent for the year ended July 2016.

1.12 Miscellaneous Goods and Services

Miscellaneous goods and services comprised of Personal Care such as hairdressing salons and personal
grooming establishments, Personal Effects such as Jewellery, clocks and watches, Insurance and Other services
such as passport fees, photocopying and radio announcements.

The Miscellaneous goods and services Inflation for the year ending August 2016 registered 6.7 percent compared
to 7.2 percent recorded for the year ended July 2016. The reduction was due to Inflation of Personal Effects that
recorded at 5.2 percent for the year ending August 2016 compared to 7.2 percent for the year ended July 2016.
In addition, the Annual Inflation for Personal Care registered 5.8 percent for the year ending August 2016
compared to 5.9 percent recorded for the year ended July 2016.

2.0 Monthly Inflation by COICOP Divisions
The evolution of Monthly Inflation according to COICOP is described in the following paragraphs

2.1 Food and Non-Alcoholic Beverages

The Monthly Inflation for Food and non-alcoholic beverages registered a 0.8 percent for the month of August
2016 from the 0.9 percent recorded for July 2016. The drop was due to a decrease in prices of vegetables that
recorded an inflation of minus 1.7 percent in August from the 2.4 percent recorded in July 2016. In addition, Meat
Inflation registered a minus 0.2 percent in August 2016 from the 0.3 percent recorded in July 2016. On the other
hand, the prices of Fruits registered an Inflation of 6.9 percent for the month of August 2016 from the 0.6 percent
recorded in July 2016. Similarly, Sugar inflation increased by 1.4 percent in August 2016 from the 1.0 percent
registered in July 2016

The Monthly Inflation for Non-Alcoholic Beverages increased to 0.4 percent for the year ending August 2016
compared to 0.1 percent that was recorded for the year ended July 2016.

2.2 Alcoholic Beverages, Tobacco & Narcotics

The Monthly Inflation for Alcoholic Beverages & Tobacco recorded 0.4 percent increase for the month of August
2016 from the 0.0 percent recorded in July 2016. The increase was due to a rise in Monthly Inflation of beer that
registered 0.4 percent in August 2016 from the minus 0.4 percent recorded for the year ended July 2016. On
the other hand, Sprits dropped by minus 0.3 percent in August 2016 from the 0.2 percent recorded in July 2016.

2.3 Clothing and Footwear

The Monthly Inflation for Clothing and Footwear increased by 0.7 percent for the month of August 2016 from the
minus 0.8 percent in July 2016. This was mainly attributed to the increase in Garments for both men and women
that registered 0.8 percent from the minus 1.1 percent in July 2016. Foot wear Inflation recorded 0.1 percent in
August 2016 from the 0.4 percent recorded in July 2016.

2.4 Housing, Water, Electricity, Gas and other Fuels

The Monthly Inflation for Housing, water, electricity, Gas & other fuels, increased by 0.3 percent in August 2016
from the minus 0.7 percent recorded in July 2016. The increase was attributed to a rise in Solid Fuels that
increased by 1.4 percent in August 2016 from the minus 2.7 percent in July 2016.

Monthly Inflation for Water supply & miscellaneous services registered a 0.0 percent in August, 2016 from the
1.1 percent in July, 2016. Electricity, Gas and other fuels also registered a 0.0 percent in August 2016 from the
minus 2.1 percent recorded in July 2016.

2.5 Furnishings, Household Equipment and Routine Household Maintenance
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The Monthly Inflation for Furnishings, household equipment & routine household maintenance increased by 0.3
percent in August 2016 from the 0.2 percent recorded in July 2016. The increase was due to Major Household
appliances that rose by 0.1 percent in August 2016 from the minus 2.2 percent recorded for July 2016. Glassware,
tableware and household utensils registered 1.0 percent in August 2016 from the minus 0.6 percent recorded in
July, 2016. Goods and services for routine household maintenance registered 0.7 percent in August 2016 from
the 0.0 percent recorded in July 2016.

2.6 Health

The Monthly Inflation for Health registered 0.2 percent increase in August 2015 from the minus 0.1 percent
recorded for July 2016. The increase was due to Monthly Inflation for Paramedical Services that recorded 1.7
percent in August 2016 from the minus 3.9 percent in July 2016. In addition, Medical Services registered a
monthly increase of 0.2 percent in August from the 0.0 percent in July 2016.

2.7 Transport

Transport registered the monthly inflation of 1.1 percent for the month of August 2016 from the minus 0.1 percent
recorded during the month of July 2016. The driver was the Monthly Inflation for the Purchase of used vehicles
that registered 3.6 percent for the month of August 2016 from the 1.2 percent recorded for the month of July
2016. The other driver was the monthly inflation for Passenger Transport by road that increased by 1.2 percent
in August 2016 from the 1.0 percent recorded for July 2016. However, the Monthly Inflation for Passenger
Transport by air dropped to minus 4.1 percent for the month of August 2016.

2.8 Communication

The Monthly Inflation for Communication registered 0.0 percent in August 2016 from the 0.2 percent recorded in
July 2016. The main driver for the drop in communication inflation was Telephone and Telefax Equipment that
registered a minus 0.1 percent in August 2016, from the 1.2 percent recorded for July 2016.

2.9 Recreation and Culture

Monthly inflation for Recreational and Culture registered a minus 0.1 percent for August 2016 from the 0.0 percent
recorded in July 2016. Equipment for reception, recording and reproduction of sound and pictures Inflation
dropped from 0.6 percent in July 2016 to 0.4 percent in August 2016. Cultural services registered 0.2 percent in
August 2016 from the 0.5 percent increase recorded in July 2016. Books registered minus 0.1 percent in August
2016, the same rate recorded in July 2016.

2.10 Education

The Monthly Inflation for Education for August 2016 increased by 0.1 percent from the 0.0 percent recorded for
July 2016. This is attributed to an increase in Tertially Education charges Inflation that increased by 0.7 percent
in August 2016 from the 0.0 percent in July 2016

2.11 Restaurants and Hotels

The Monthly Restaurants and Hotels Inflation for August 2016 increased by 0.5 percent from the minus 0.3
percent registered in July 2016. This was due to an increase in inflation of Catering Services of Restaurants
Cafés, bars by 0.3 percent in August 2016 from the minus 0.6 percent in July 2016. In addition, there was an
increase in Accommodation Services Inflation by 0.8 percent in August 2016 from the 0.2 percent in July 2016.

2.12 Miscellaneous Goods and Services

Miscellaneous goods and services Inflation for the month of August 2016 registered 0.0 percent in August 2016
from the 0.8 percent recorded in July 2016. The reduction was due to Inflation of Hairdressing salons and
personal grooming establishments that dropped to 0.4 percent in August 2016 from the 0.8 percent recorded in
July 2016.
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Table 1: Uganda Consumer Price Index (CPl) and Inflation for Core, Food Crops, & EFU: (July 2009 — June 2010) = 100.

GROUP Weights 2014 2015 201415  2015/16 Aug-15  Sep-15 Oct-15  Nov-15 Dec-15 Jan-16  Feb-16  Mar-16  Apr-16  May-16  Jun-16  Jul-16  Aug-16
Annual % Change

Headline 3.1 5.5 3.0 6.6 5.7 6.7 7.7 8.0 8.4 7.3 6.9 6.2 5.0 5.3 5.9 5.1 4.8
Core 2.7 5.6 3.3 6.8 6.3 6.8 7.0 7.1 75 6.7 6.7 6.9 6.3 6.9 6.8 56 49
r00d Crops and Related 76 68 15 5.8 38 93 146 151 159 121 68 05 45 54 46 32 52
Energy Fuel and Utilities 18 3.2 17 6.0 2.7 17 55 7.8 8.2 7.9 8.8 7.1 6.5 5.6 6.6 2.1 3.0

Monthly % Change

Headline 0.8 1.5 0.9 0.2 0.2 -0.2 0.1 0.9 0.1 0.1 0.2 0.2 0.5
Core 1.1 10 0.0 0.3 0.6 05 0.1 10 -0 05 05 04 03
Eg%‘icmps and Related 0.0 65 50 14 21 47 05 21 23 16 35 16 19
Energy Fuel and Utilities -0.3 -0.1 5.0 1.8 0.0 1.0 06 18 1.6 0.7 14 08 06
Headline (all items) index 10000000 14370  151.66 14658  156.24 15249 15472 15614 15649 156.86 15653 156.62 158.06 15817 158.40 158.66 158.90  159.73
Core 823.9441 14059  148.46 14368  153.39 150.38 15181 15173 15220 15311 15389 15401 15560 15550 15622 157.06 15716  157.69
Eg%dscr"ps and Related 144 6003 15772 168.45 16010  169.43 16122 17170 18032 17777 17401 16577 16500 16847 17242 16973 16378 16640  169.61
Energy Fuel and Utilities 744556 15902  164.12 160.14  169.77 163.94 163.80 17193 17494 17500 17321 17417 17104 16831 167.08 16935 167.94  168.90

EFU = Energy Fuel and Utilities

Uganda Bureau of Statistics
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Table 2: Uganda Annual Inflation by COICOP Division.

PARTICULARS

cY cY FY FY
. Aug-15  Sep-15  Oct-15 Nov-15 Dec-15 Jan-16 Feb-16  Mar-16  Apr-16 May-16  Jun-16  Jul-16  Aug-16
Div. PARTICULARS 2014 2015 2014/15 2015/16
Headline 31 55 3.0 6.6 57 6.7 1.7 8.0 8.4 7.3 6.9 6.2 5.0 53 5.9 5.1 4.8
01 Food and Non-Alcoholic Beverages S5 74 2.7 8.2 6.9 85 120 129 134 116 94 6.2 36 2.1 4.5 4.9 5.2
g2 Alcoholic Beverages, Tobacco & 1.0 15 0.5 41 15 27 26 25 36 44 56 62 66 6.7 65 59 5.8
Narcotics
03 Clothing and Footwear 47 7.0 3.9 10.0 7.7 9.7 8.5 9.6 9.2 11.1 12.2 10.3 8.7 9.1 9.2 7.0 6.4
oq Housing, Water, Electricity, Gas and 29 5.6 34 7.3 6.1 55 80 92 94 79 8.2 74 69 6.7 72 49 38
other Fuels
o5 Fumishings, Household Equipment 36 43 4.1 44 40 36 47 36 44 37 28 40 58 6.7 63 62 48
and Routine Household Maintenance
06 Health 5.2 3.6 44 2.7 25 2.8 2.9 29 2.8 0.8 0.9 0.8 1.0 44 4.2 40 42
07 Transport 0.3 25 -0.3 5.3 3.9 4.6 4.9 49 6.8 55 6.3 6.9 49 6.4 5.3 34 34
08 Communication 4.0 14.0 11.6 5.8 18.9 21.1 6.2 5.0 4.3 24 2.7 0.1 1.3 1.4 5.0 7.7 -10.6
09 Recreation and Culture 2.0 1.6 1.3 15 1.7 2.0 2.6 2.7 2.6 2.4 1.7 0.1 0.3 0.2 0.3 0.2 0.3
10 Education 9.3 6.4 7.9 8.5 35 6.3 7.0 7.0 7.0 7.0 5.1 12.6 12.6 12.7 17.8 179 179
11 Restaurants and Hotels 1.2 4.1 1.7 5.6 46 5.8 5.7 6.4 5.7 5.7 5.8 6.3 5.8 6.5 6.9 6.2 5.6
12 Miscellaneous Goods and Services 1.8 46 2.2 6.7 54 58 7.0 6.0 6.9 53 6.3 6.8 7.6 11.3 7.0 7.2 6.7

CY = Calendar Year
FY = Financial Year
Uganda Bureau of Statistics
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Table 3: Uganda Monthly Inflation by COICOP Division.

Aug-15  Sep-15  Oct-15 Nov-15  Dec-15  Jan-16 Feb-16 Mar-16  Apr-16 May-16  Jun-16 Jul-16 Aug-16
Div. PARTICULARS

Headline 0.8 1.5 0.9 0.2 0.2 0.2 0.1 0.9 0.1 0.1 0.2 0.2 0.5
01  Food and Non-Alcoholic Beverages 0.6 2.9 2.2 -0.0 -0.1 16 0.3 1.3 1.1 1.1 -0.9 0.9 0.8
02  Alcoholic Beverages, Tobacco & Narcotics 0.5 0.8 0.4 0.1 1.0 15 1.0 0.6 -0.1 0.1 -0.2 0.0 0.4
03  Clothing And Footwear 1.2 16 0.7 04 0.7 1.3 0.5 0.4 -0.5 0.3 1.2 0.8 0.7
04 Housing, Water, Electricity, Gas and other Fuels 14 00 3.1 1.0 0.1 00 06 07 06 0.1 07 07 0.3
i Fu.rnishings, Household Equipment and Routine Household

Maintenance 17 0.7 0.2 0.1 12 0.1 1.0 15 1.0 0.8 0.3 0.2 0.3
06 Health 0.0 2.1 0.1 0.0 0.0 0.5 0.3 0.0 0.3 0.7 0.1 0.1 0.2
07  Transport 1.0 0.1 1.0 0.3 0.4 0.6 0.3 0.2 19 13 0.1 0.1 11
08  Communication 3.2 20 1.1 0.0 0.0 0.0 0.4 12 06 0.1 0.2 0.2 0.0
09 Recreation and Culture 0.1 0.7 0.2 0.7 0.0 0.0 0.9 1.1 0.4 0.4 0.2 0.0 0.1
10  Education 0.0 28 0.9 0.0 0.0 0.0 0.0 75 0.0 0.0 5.6 0.0 0.1
11 Restaurants and Hotels 11 0.7 0.5 0.1 0.3 0.8 0.1 0.8 0.6 0.6 11 0.3 0.5
12 Miscellaneous Goods and Services 0.4 0.3 0.4 0.2 1.0 0.2 0.6 18 0.6 2.9 1.8 0.8 0.0

Uganda Bureau of Statistics
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Table 4: Uganda Consumer Price Index (CPl) by COICOP Division: (July 2009 —June 2010) =100.

Weights CY CY FY FY
Aug-15  Sep-15 Oct-15 Nov-15 Dec-15 Jan-16 Feb-16  Mar-16  Apr-16 May-16 Jun-16  Jul-16  Aug-16

Div. PARTICULARS 2014 2015 2014/15 2015/16
Headline (all items index) 1,000.0000 14370 151.66 14658 15624 15249 15472 15614 15649 156.86 15653  156.62 158.06 158.17 15840 158.66 158.90 159.73
01 Food and Non-Alcoholic Beverages 2846198 14973 16077 15341 16561 16044 16473  168.30 16824 168.06 16541 16485 167.03 16881 167.01 16553 167.01 16842
02 ﬁg’r‘g‘;"c‘;Beverages'T°ba°°°& 27.9824 14345 14559 14391 14982 14557 14677 14739 14754 14894 15121 15269 15366 15350 15373 15337 15342 154.09
03 Clothing And Footwear 50.8029 16346 17463 16743 18381 17684 17973 18101 18167 18297 18526 18612 18690 18592 18641 18859 186.99 188.23
04 ':t‘r’]‘;figﬂé}’!ater’ Electricity, Gas and 119.4255 16140 17046 16460 17661 17168 17167  177.05 17884 17909 17909 18025 17892  177.86 17762 17880 177.61 178.15
g5 Fumishings, Household Equipment 38.6638 15891 16574 16260 169.68  166.63 16773  168.01 16824 17020 170.38 16863 17148 17293 17426 17376 17405 174.61

and Routine Household Maintenance

06 Health 575151 14980 15528 15323 15736 15326 15653 15671 15676 15676 15762 15812 15812  158.57 15970 15949 15937 159.69
07 Transport 137.7904 12909 13226 12925 13606 13411 13427 13556 13603 136.63 13738 13775 13803 13544 137.25 13743 13725 138.70
08 Communication 518153 9649 11001 10371 10975 11864 12097 10748 10748 10749 10749 107.94 10666  106.02 10608 10582 106.06 106.03
) St s Gl 551688 12047 12243 12082 12261 12206 122.89 12312 12398 124.03 12398 12284 12147  121.03 12151 12170 12173 121.66
10 Education 550753 14743 15681 15252 16554 15588 16027 16175 16178 16180 161.80 16180 17397 17397 17397 18370 18370 183.85
11 Restaurants and Hotels 57.2272 14048 14591 14220 15047 14723 14820 14901 14914 149.65 15085 15066 15186 15271 15362 15525 15472 15545
12 Miscellaneous Goods and Services 639136 14370 15037  146.07 15592 15208 15260 15347 15291 15441 15470 15569 15844 15038 16396 161.06 16228 162.28

CY = Calendar Year
FY = Financial Year
Uganda Bureau of Statistics
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Table 5: Uganda Consumer Price Index (CPI) and Inflation for Food & Non Food: (July 2009 — June 2010) = 100.

GROUP Weights cY cY FY

2014 2015 2014/15 2015/16  Aug-15  Sep-15  Oct15  Nov-15  Dec-15  Jan-16  Feb-16  Mar-16  Apr-16  May-16  Jun-16  Jul-16  Aug-16
Food 267.7624 14968 160.81 153.10  165.66 159.83 16475  168.60  168.56  168.26 16546  164.80  167.09  169.04  167.09 16556  167.08  168.58
Non - Food 7322376 14152 148.32 14420  152.80 14980  151.05 15159 15208  152.69 15327 15363 15476 15420 15523 15614 15591  156.50
Headline Index 1,000.0000  143.70 151.66 146.60  156.24 15249 15472 15614 15649  156.86  156.53  156.62  158.06  158.17 15840  158.66  158.90  159.73
Monthly % Change
Food 0.6 3.1 2.3 0.0 -0.2 1.7 0.4 14 1.2 1.2 0.9 0.9 0.9
Non - Food 0.9 0.8 0.4 0.3 04 0.4 0.2 0.7 -0.4 0.7 0.6 -0.1 04
Headline 0.8 1.5 0.9 0.2 0.2 -0.2 0.1 0.9 0.1 0.1 0.2 0.2 0.5
Annual % Change
Food 3.7 7.4 2.7 8.2 6.7 8.8 12.2 13.1 13.7 12.0 95 6.3 34 1.9 45 52 55
Non - Food 2.9 4.8 3.1 6.0 53 58 59 6.1 6.5 56 59 6.1 5.7 6.7 6.4 5.1 45
Headline 3.1 5.5 3.0 6.6 5.7 6.7 7.7 8.0 8.4 7.3 6.9 6.2 5.0 5.3 5.9 5.1 48

CY = Calendar Year
FY = Financial Year
Uganda Bureau of Statistics
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Table 6: Uganda Consumer Price Index (CPI) and Inflation for Food Crops, Other Goods, Services and Energy Fuel & Utilities:
(July 2009 — June 2010) =100.

Weights CY CcY FY FY

Group 2014 2015 2014/15 2015/16 Aug-15 Sep-15 Oct-15 Nov-15 Dec-15 Jan-16 Feb-16 Mar-16 Apr-16  May-16 Jun-16  Jul-16  Aug-16
Food Crops and Related Items 101.6003 157.72 168.45 160.10  169.43 161.22 17170 180.32 177.77 174.01 165.77 165.00 168.47 17242 169.73 163.78 166.40 169.61
Other Goods 482.453 142.60 150.86 14572  156.30 152.55 153.99 15488 15554 156.84 157.49 15747 158.88 158.51 158.94 159.51 159.81 160.46
Services 341.491 137.75 145.08 140.81 149.29 147.30 14873 14729 14748 14784 14880 14912 15097 15125 15239 153.61 15341 153.77
Energy Fuel and Utilities 74.4556 159.02 164.12 160.14  169.77 163.94 163.80 17193 17494 17500 17321 17417 171.04 168.31 167.08 169.35 167.94 168.90
Headline Index 1000 143.7 151.66 146.58  156.24 152.49 154.72 156.14 156.49 156.86 156.53 156.62 158.06 158.17 158.40 158.66 158.90 159.73
Monthly % Change

Food Crops and Related Iltems -0.0 6.5 5.0 1.4 -2.1 4.7 0.5 2.1 2.3 -1.6 -3.5 1.6 1.9
Other Goods 1.0 0.9 0.6 04 0.8 04 0.0 0.9 0.2 0.3 04 0.2 04
Services 1.3 1.0 -1.0 0.1 0.2 0.6 0.2 1.2 0.2 0.8 0.8 0.1 0.2
Energy Fuel and Utilities -0.3 -0.1 5.0 1.8 0.0 -1.0 0.6 -1.8 -1.6 0.7 1.4 0.8 0.6
Headline 0.8 1.5 0.9 0.2 0.2 -0.2 0.1 0.9 0.1 0.1 0.2 0.2 0.5
Annual % Change

Food Crops and Related Items 1.7 6.8 1.5 5.8 3.8 9.3 14.6 15.1 15.9 12.1 6.8 0.5 -4.5 5.4 -1.6 3.2 5.2
Other Goods 2.2 5.8 3.2 7.3 6.3 6.5 7.6 8.0 8.7 1.7 7.8 7.5 6.7 7.2 7.3 5.8 5.2
Services 34 5.4 3.6 6.0 6.2 7.3 6.1 5.9 5.8 5.1 5.1 6.0 5.8 6.4 6.1 5.5 4.4
Energy Fuel and Utilities 1.8 3.2 1.8 6.0 2.7 1.7 5.5 7.8 8.2 7.9 8.8 7.1 6.5 5.6 6.6 2.1 3.0
Headline 31 5.5 3.0 6.6 5.7 6.7 1.7 8.0 8.4 7.3 6.9 6.2 5.0 5.3 5.9 5.1 4.8

CY = Calendar Year
FY = Financial Year
Uganda Bureau of Statistics
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Table 7: Uganda Annual and Monthly Inflation by Income Groups and Geographical Areas :

CcY CcY FY FY
Centre 2014 2015 2014/15 2015/16 Aug-15  Sep-15  Oct-15 Nov-15  Dec-15  Jan-16 Feb-16  Mar-16  Apr-16 May-16  Jun-16 Jul-16 Aug-16
Annual % Change
Kampala High Income 4.0 5.7 3.7 6.6 6.8 6.5 7.1 74 8.3 6.6 6.8 6.3 5.2 5.7 6.2 9e) 4.6
Kampala Middle Income 3.0 6.8 3.9 6.3 6.8 7.3 7.7 7.8 8.4 6.1 5.6 4.5 4.3 3.8 4.7 4.1 3.8
Kampala Low Income 3.2 ks 2.0 7.4 4.8 6.7 8.9 9.5 9.9 9.1 7.1 8.1 6.4 5.8 6.5 5.6 6.2
Masaka 1.2 7.3 2.3 9.1 7.3 10.9 13.0 12.1 10.6 10.1 10.5 9.2 6.7 6.5 5.8 5.0 4.0
Mbarara 1.1 4.2 1.3 6.2 3.3 5.8 7.8 7.7 8.0 8.7 7.8 5.9 3.4 5.0/ 6.3 6.0 5.2
Jinja 2.7 5.6 3.1 6.8 5.2 6.8 7.9 7.8 9.3 9.2 7.0 7.0 5.4 5.8 5.9 5.8 5.7
Mbale 5. 3.5 2.9 3.7 2.3 34 5.1 5.5 6.1 54 3.9 3.9 24 2.1 4.6 4.9 4.9
Gulu 4.5 34 1.8 54 4.8 5.0 54 7.2 7.2 5.3 6.2 4.0 4.5 5.7 5.7 49 4.8
Arua 3.9 5.0 4.0 6.8 4.4 6.6 6.0 8.0 6.8 74 6.2 7.6 6.8 7.2 6.9 6.2 6.0
Fortportal 5.0 4.3 3.2 5.6 5.7 4.7 4.2 6.4 7.0 6.5 6.6 4.5 4.7 3.9 6.2 3.0 4.0
Headline 3.1 5.5 3.0 6.6 5.7 6.7 1.7 8.0 8.4 7.3 6.9 6.2 5.0 5.3 5.9 5.1 4.8
Monthly % Change
Kampala High Income 1.2 1.1 04 0.0 0.2 -0.3 0.0 1.3 0.1 0.4 0.5 0.5 0.6
Kampala Middle Income 0.9 1.0 1.0 0.0 0.3 -0.6 04 0.9 0.7 0.6 0.1 0.0 0.6
Kampala Low Income -0.2 2.8 1.7 -0.1 0.4 -0.3 05 1.7 0.0 0.1 0.3 04 04
Masaka 1.1 1.9 2.1 0.0 0.4 -0.3 0.5 0.0 0.8 0.1 04 0.2 0.2
Mbarara 1.1 2.9 1.2 0.7 0.2 0.0 -0.1 0.3 0.1 0.5 0.2 0.2 04
Jinja 0.2 1.3 1.4 0.1 0.9 0.6 -0.1 -0.1 0.5 0.1 0.3 0.6 0.1
Mbale 0.7 1.0 2.0 0.6 -0.2 -0.1 0.0 0.7 0.3 0.1 0.3 0.5 0.7
Gulu 1.2 0.8 0.5 2.1 -0.2 0.0 1.3 0.6 0.9 0.4 0.7 -0.6 1.1
Arua 0.6 1.0 0.7 1.7 -0.5 1.5 0.5 25 0.8 1.3 0.8 0.9 04
Fortportal 0.1 0.4 0.1 2.3 0.7 -1.2 0.7 0.3 24 0.2 -1.3 04 1.1
Headline 0.8 1.5 0.9 0.2 0.2 -0.2 0.1 0.9 041 041 0.2 0.2 0.5

CY = Calendar Year
FY = Financial Year
Uganda Bureau of Statistics
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Table 8: Uganda Consumer Price Index (CPIl) by Income Groups and Geographical Areas : (July 2009 - June 2010) = 100.

CcY CcY FY FY
Basket Weights Aug-15  Sep-15  Oct-15  Nov-15 Dec-15 Jan-16  Feb-16  Mar-16  Apr-16  May-16  Jun-16  Jul-16  Aug-16

2014 2015 2014/15 2015/16
Kampala High Income ~~ 313:9763 14118 149.27 14420 153.74 15130 15296 153.60 153.65 15391 153.42 15339 15538 155.26 15583 156.65 157.43 158.29
mmfa'\’”dd'e 156.6087  145.34 15520  149.58 150.08  155.78 157.36 158.87 158.84 150.34 158.41 158.97 160.42 161.62 160.62 160.70 160.70 161.64
Kampala Low Income  100:0688 14565 153.67 14812 159.06 15275 157.02 150.77 15068 160.27 150.75 15898 161.74 161.69 16181 162.26 16161 162.19
N 04.6932  143.08 153.58  146.32 159.60  154.70 157.67 160.95 160.91 161.56 161.14 161.97 161.96 160.69 160.80 160.17 160.54 160.92
Mbarara 96.7521  143.06 149.03 14476 153.67  149.29 153.58 155.40 154.34 15459 154.63 154.48 155.02 154.94 155.76 156.09 156.45 157.08
Jinja 56.5224 14310 151.09 14560 15557  150.73 152.72 154.93 15510 156.56 157.50 157.40 157.17 157.91 157.82 158.23 159.13 159.36
Mbale 56.7989  141.30 14623 14352 148.90  144.89 146.34 149.28 150.12 149.85 149.76 149.81 150.89 151.28 151.14 151.55 150.85 151.97
- 50.4143  147.06 152.02  148.01 15594  152.68 153.96 153.19 156.34 156.01 156.04 158.02 15891 157.52 158.11 159.21 158.28 160.03
Arua 36.5573 14491 15210  147.57 157.66  153.50 155.06 154.01 156.63 155.85 158.19 157.32 161.26 159.99 161.99 160.66 162.05 162.71
Fortportal 37.6079  156.06 162.78  158.24 167.09  163.53 164.25 164.41 168.17 169.35 167.31 166.19 166.75 170.71 171.10 168.84 168.22 170.08
Headline 1,000.0000 14375 151.70 14657 156.24  152.49 154.72 156.14 156.49 156.86 156.53 156.62 158.06 158.17 158.40 158.66 158.90 159.73

CY = Calendar Year
FY = Financial Year
Uganda Bureau of Statistics
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Table 9: Consumer Price Index, Kampala High Income (July 2009 - June 2010) = 100.

CY CY FY FY
DIV PARTICULARS Weights 2014 2015 2014/15 2015/16 Aug-15 Sep-15 Oct-15 Nov-15 Dec-15 Jan-16 Feb-16 Mar-16 Apr-16 May-16 Jun-16 Jul-16  Aug-16

01 Food and Non-Alcoholic Beverages 721781 150.83 16508 15579 169.85 16628 17003 17323 17224 17247 169.60 16875 17115 173.67 169.62 168.08 171.05 172.04
02 Alcoholic Beverages, Tobacco & 7.2825 13175 13386 13166 14032 13503 13691 13691 13691 13825 14358 14438 146.02 146.86 14642 14561 14424 14525

Narcotics
03 Clothing And Footwear 16.8130 167.50 17293 16858 18159 17449 17689 17720 17835 179.83 179.60 180.98 18169 17951 18114 184.88 184.85 187.24
04 g'tz‘ésr'gﬂé\l’g’ate“ Electricity, Gasand 49 ea14 16100 16825  162.85 17502 17141 17147 17588 17847 177.72 17639 177.35 17576 17748 17577 177.74 17644 17745

05 Furnishings, Household Equipment

h ) 8.4927 15711 166.77 164.02 170.54 167.39 16750 167.92 166.75 167.96 168.60 167.69 173.81 176.10 177.77 178.82 180.06 179.56
and Routine Household Maintenance

06 Health 19.2376 154.13 151.46 154.33  148.94 149.72 150.33 150.33 150.33 150.33 150.39 151.10 151.10 151.10 149.06 14843 14845 148.78
07 Transport 62.5185 126.76 130.20 126.73  134.68 13269 13264 13401 13416 134.85 13555 13582 137.02 13286 137.37 138.26 138.54 140.26
08  Communication 21.8627 98.88 114.65 107.06  114.41 12419 126.95 11278 11278 11278 112.78 112.78 109.76 109.50 109.59 109.15 109.75 108.94
09 Recreation and Culture 20.0612 11041 112.32 111.04 11145 11286 11355 113.72 11386 11391 11391 11143 108.07 107.79 107.31 107.70 107.30 107.13
10 Equcation 16.8501 157.07 170.26 166.06  182.52 169.06 174.74 17474 17483 17483 17483 17483 19521 19521 19521 217.65 217.65 217.86
1 Restaurants and Hotels 12.8128 121.92 125.86 12298  128.92 127.56 128.69 128.80 128.44 127.69 12769 129.17 13237 13270 133.56 133.50 13221 133.83

12 Miscellaneous Goods and Services 171861 152.85 165.78 158.30  172.79 168.44 168.49 16911 16791 169.33 169.22 168.94 17536 175.57 189.67 178.46 183.33 183.42

All Items Index 313.9763 141.15 149.24 14420 153.74  151.30 152.96 153.60 153.65 153.91 153.42 153.39 15538 155.26 155.83 156.65 157.43 158.29
Monthly Change (%) 1.2 11 0.4 0.0 0.2 -0.3 -0.0 1.3 -0.1 0.4 0.5 0.5 0.6
Annual Change (%) 4.0 57 3.7 6.6 6.8 6.5 71 7.4 8.3 6.6 6.8 6.3 5.2 5.7 6.2 5.3 4.6

CY = Calendar Year
FY = Financial Year
Uganda Bureau of Statistics
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Table 10: Consumer Price Index, Kampala Middle Income (July 2009 - June 2010) = 100.

cY cCY FY FY
DIV PARTICULARS Weights 2014 2015 2014/15 2015/16 Aug-15 Sep-15 Oct-15  Nov-15 Dec-15 Jan-16 Feb-16 Mar-16  Apr-16  May-16  Jun-16  Jul-16  Aug-16
01 Food and Non-Alcoholic Beverages 43.8532 15036 16258 15479 16552  162.61 16557 169.03 168.19 169.32 16577 16328 16587 16835 16473 16248 16417 166.64
02 Q';r‘z;‘t’i'(':‘;Be"erages’TObaCCO& 34758 14124 14416 14164 15102 14223 14613 14973 14944 14894 15618 15734 15696 15339 15467 15563 15580 156.00
03 Clothing And Footwear 10.9655 163.08 17549 16750 18429  177.14 181.06 18344 18300 18360 18587 18699 18815 18845 18856 190.61 18850 188.34
04 ;‘;‘;ﬁ'gﬂé}’!ate“ Electricity, Gas and 23.2606 16419 17945 17112 18305 17915 17915 183.80 18562 185.12 184.00 18455 18331 184.18 18275 18469 18299 184.01
05 Furnishings, Household Equipment 8.0563 16256 16855  166.84 171.22 17015 170.87 16943 16952 17225 17042 16868 17226 17532 17897 17742 179.89 18047
and Routine Household Maintenance
06 Health 7.7377 137.89 14459 14386  142.01 13558 13540 13540 13540 13540 13540 13540 13540 13540 13322 13196 13211 13355
07 Transport 17.4231 12762 12824 12721 13126 12946 12909 12920 12919 12915 12948 137.09 13392 13539  133.14 133.18 13053 129.27
08 Communication 7.8272 9826 11367  106.38 11333 12316 12585 11139 11139 11139 11139 11139 11139 10799 108.09 107.65 10827 108.27
09 Recreation and Culture 6.4939 11107 11235 11113 11497 11400 11466 11499 11515 11509 11509 11524 11507 11524 11530 11761 11535 115.70
10 Education 9.4122 16250 17928 17426 18926 17889 17979 18466 184.66 18475 18475 18475 20091 20091 20091 20724 20724 207.42
11 Restaurants and Hotels 7.8560 12743 13431 12970 13841 13589 13751 13951 13885 137.62 13743 13968 137.76 14114 14129 14217 14357 14322
12 Miscellaneous Goods and Services 10.2473 14135 14675 14193 15459 14938 15098 150.68 150.70 15291 15236 15562 157.63 15928 16454 16295 16417 166.29
All Items Index 156.6087 14534 155.20 149.67 159.08  155.78 157.36 158.87 158.84 159.34 158.41 15897 16042 161.62 160.62 160.70 160.70 161.64
Monthly Change (%) 0.9 1.0 1.0 -0.0 0.3 -0.6 0.4 0.9 0.7 -0.6 0.1 0.0 0.6
Annual Change (%) 3.0 6.8 3.9 6.3 6.8 7.3 7.7 7.8 8.4 6.1 5.6 4.5 4.3 3.8 4.7 4.1 3.8

CY = Calendar Year
FY = Financial Year
Uganda Bureau of Statistics
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Table 11: Consumer Price Index, Kampala Low Income (July 2009 — June 2010) = 100.

CY CY FY FY
DIV PARTICULARS Weights 2014 2015 2014/15 2015/16 Aug-15  Sep-15 Oct-15  Nov-15 Dec-15 Jan-16 Feb-16 Mar-16  Apr-16  May-16 Jun-16  Jul-16  Aug-16
01 Food and Non-Alcoholic Beverages 31.9697 14538 15649 14854 16147 15437 15896 165.84 16421 16492 16255 15933 16258 16474 16383 162.62 16339  163.72
02 Q':;g‘t’i'é‘;BeverageS’ Tobacco & 1.9356 14555 15051  146.82 15473 15160 15309 15495 15497 153.89 15549 156.02 15628 15519 157.20 157.38 15846  157.70
03 Clothing And Footwear 42591 17698 20156 18641 217.56 20915 21089 21118 21040 21488 22069 22182 22394 22540 227.72 22690 22244 21921
04 ?tf]‘;f";ﬂé}’svate“ Electricity, Gasand 15 cers 162.83 16671 16473 16877 160.75 16361 16950 172.24 17293 17011 17143 17141 16565 169.64 169.01 16453 16757
05  Furnishings, Household Equipment 38595 157.58 16027 15878 158.80  161.00 16150 161.80 16250 162.95 163.99 15409 153.04 15529 15490 15626 15329  154.10
and Routine Household Maintenance
06 Health 6.2748 14993 15893 15426  166.02 15772 16631 166.31 16631 16631 169.06 169.06 169.06 169.06 16917 16594 167.90 167.58
07 Transport 10.2975 13074 13244 13043 13443 13412 13433 13514 13509 13510 13468 136.16 137.70 13538 13362 12913 13011  132.92
08 Communication 3.8199 88.12 9532 9385  91.08 10198 10324 8752 8752 8752 8752 8752 8752 8752 8752 8752 8752  88.24
09 Recreation and Culture 59131 12165 12479 12266 126.69 12584 12559 125.83 12641 12666 126.76 127.81 127.71 12780 12814 12666 12553  125.89
10 Education 7.2248 16173 17406 16213  194.71 16929 191.87 19187 191.87 19196 191.96 19196 20844 20844 20844 22113 22113  221.34
11 Restaurants and Hotels 49872 15109 15718 15333 161.28 156.79 15801 162.20 16333 16270 16329 16209 163.83 16057 15746 170.29 169.34  169.47
12 Miscellaneous Goods and Services 6.9629 13971 14465 14143 152.39 14583 14645 147.01 147.11 14854 150.08 153.88 157.34 16091 162.32 16368 16139 15953
All Items Index 100.0688 145.65 153.67  148.15 159.06 152.75 157.02 159.77 159.68 160.27 159.75 158.98 161.74 161.69 161.81 162.26 161.61 162.19
Monthly Change (%) -0.2 2.8 1.7 -0.1 0.4 -0.3 0.5 1.7 -0.0 0.1 0.3 0.4 0.4
Annual Change (%) 3.2 55 2.0 7.4 4.8 6.7 8.9 9.5 9.9 9.1 7.1 8.1 6.4 5.8 6.5 5.6 6.2

CY = Calendar Year
FY = Financial Year
Uganda Bureau of Statistics
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Table 12: Consumer Price Index, Masaka (July 2009 — June 2010) = 100.

cY cv FY FY
DIV PARTICULARS 2014 2015 2014/15 2015/16 Aug-15 Sep-15 Oct-15 Nov-15 Dec-15 Jan-16 Feb-16 Mar-16 Apr-16  May-16  Jun-16 Jul-16  Aug-16
Weights
01 Food and Non-Alcoholic Beverages ~ 26.9661 14150 157.05 14567 164.89 15711 16511 17145 168.34 16864 16318 166.03 16623 16653 16659 163.75 16649 165.74
02 Q'acrocr;‘t’i'é‘;Be"erageS’ Tobacco & 3.3848 15445 15500 15483 15585 15508 15530 15508 154.69 15497 15529 15580 156.77 15717 158.18 156.87 158.05 158.80
03 Clothing And Footwear 45109 15674 17176 16150 18028 17431 17822 17973 18173 17899 18374 18437 18560 182.35 17941 18311 18028 182.87
04 g'tf]‘éf";ﬁé‘l’svate“ Electricity, Gasand 4 yag0 17549 18822 17750 201.89  193.88 19214  199.89 199.46 20061 20979 21397 21170 20487 20572 20562 20331 202.38
05 Fumnishings, Household Equipment 40705 16666 17847 17114 18653 18040 18356  182.62 18550 19090 19154 189.92 19115 188.80 18950 187.28 188.37 19095
and Routine Household Maintenance
06 Health 51197 13271 13655 13478 13905 13661 13861 13861 13861 13861 13851 13851 13851 13851 14346 14346 14461 14597
07 Transport 10.3894 12632 13854 13065 14447 13877 14061  143.00 14857 14977 14859 14575 14631 14476 14415 14450 14383 14648
08 Communication 3.8540 8656 94.25 9121 9288 10033 10174 9049 9049 9049 9049 9049 9049 9049 9049 9049 9049 9049
09 Recreation and Culture 53453 13271 13764 13460 13971 13747 13955 14028 14203 14260 14167 13990 13959 13868 14012 13822 13821 138.22
10 Education 6.7183 13840 13979 13861 14259  137.83 13847 14375 14375 14375 14375 14375 14431 14433 14433 14526 14526 14535
11 Restaurants and Hotels 5.6877 15326 16364 15940 16544 16441 162.88  166.98 16625 16582 166.38 166.01 166.63 164.85 16635 16598 166.59 168.47
12 Miscellaneous Goods and Services 74584 13588 14137 13740 14401 14220 14363 14426 14466 14695 14573 14532 14451 14507 14098 14341 14193 14145
All Items Index 94.6932 143.08 153.58 14634 159.60 15470 157.67  160.95 160.91 161.56 161.14 161.97 161.96 160.69 160.80 160.17 160.54 160.92
Monthly Change (%) 1.1 1.9 2.1 -0.0 0.4 -0.3 0.5 -0.0 -0.8 0.1 0.4 0.2 0.2
Annual Change (%) 1.2 7.3 2.3 9.1 73 109 130 121 106  10.1 10.5 9.2 6.7 6.5 5.8 5.0 4.0

CY = Calendar Year
FY = Financial Year
Uganda Bureau of Statistics
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Table 13: Consumer Price Index, Mbarara (July 2009 — June 2010) = 100.

CY CY FY FY
DIV PARTICULARS 2014 2015 2014/15 2015/16 Aug-15 Sep-15 Oct-15  Nov-15 Dec-15 Jan-16 Feb-16 Mar-16  Apr-16  May-16  Jun-16  Jul-16  Aug-16
Weights
01 Food and Non-Alcoholic Beverages 28.6385 14993 15722 15123 16038 15594 166.32 169.63 164.85 16191 15821 15794 15911 15911 15979 15948 16030 164.24
02 ﬁ':&g‘,:i'fsBe"erages’ Tobacco & 27378 15071 15075 15050 155.06 15051 15051 15061 15061 152.75 15328 159.88 160.32 16043 16058 160.73 162.35 161.06
03 Clothing And Footwear 44679 15588 16979 16187 17806 17228 17516 17493 17432 17828 18314 18166 179.66 18031 17999 18542 18448 181.30
04 g'tz‘ésr';ﬂé\l’;’ate“ Electricity, Gas and 104854 15825 162.88 15940 17069 16129 16166 17163 17223 17566 17495 17592 176.06 17403 17251 17215 17416 171.10
05 Furnishings, Household Equipment 3.6290 14473 147.81 14523 15446 14764 15123 15324 15245 15438 15461 15676 15915 159.00 15894 15997 16010 159.17
and Routine Household Maintenance
06 Health 49906 140.87 14960 14581 15624 15170 157.76 157.76 15815 15815 15939 162.67 162.67 162.32 16193 16263 163.33 164.32
07 Transport 12.4007 12861 13052 12875 13274 13134 13171 13355 13360 13349 13565 13338 13310 13116 13241 13312 13268 133.81
08 Communication 43061 10125 11874 10981 12090 12873 13178 11841 11841 11850 11850 11850 11850 11850 11850 11850 11850 118.50
09 Recreation and Culture 48188 13972 14268 14074 14570 14174 14524 14431 14735 14691 14583 14599 14615 14717 14836 147.73 149.08 148.93
10 Eqducation 50860 11373 11692 11528 11808 11722 117.22 11722 11722 11722 11722 11722 11975 11975 11975 119.94 11994 120.02
11 Restaurants and Hotels 8.4672 15236 15918 15326 169.94 15938 161.84 16257 16444 16961 17640 17227 17228 17501 18155 182.62 18017 177.26
12 Miscellaneous Goods and Services 6.7153 14554 14785 14671 15129  148.82 14920 14973 14973 14994 15110 152.56 15347 15475 15541 15472 15552 156.60
All ltems Index 96.7521 143.06 149.03 14481 153.67 149.29 153.58 155.40 154.34 15459 154.63 154.48 155.02 154.94 155.76 156.09 156.45 157.08
Monthly Change (%) 1.1 2.9 1.2 0.7 0.2 0.0 -0.1 0.3 -0.1 0.5 0.2 0.2 0.4
Annual Change (%) 1.1 4.2 13 6.2 3.3 5.8 7.8 7.7 8.0 8.7 7.8 5.9 3.4 5.7 6.3 6.0 5.2

CY = Calendar Year
FY = Financial Year
Uganda Bureau of Statistics
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Table 14: Consumer Price Index, Fortportal (July 2009 — June 2010) = 100.

cY cv FY FY
DIV PARTICULARS 2014 2015 2014/15 2015/16 Aug-15 Sep-15 Oct-15  Nov-15 Dec-15 Jan-16 Feb-16 Mar-16  Apr-16  May-16  Jun-16  Jul-16  Aug-16
Weights
01 Food and Non-Alcoholic Beverages 111920 185.66 194.93 18891  199.30 19352 19473 19505 203.83 206.04 19251 19347 19476 209.78 21004 20096 199.25 202.71
02 ﬁ':fcr;‘,:i'('fsBe"erages’T°baCC°& 13812 16595 168.01 16753 169.06 169.72 17040 16491 16750 170.69 17069 17069 168.71 16814 168.05 16814 168.14 169.43
03 Clothing And Footwear 1.8664 17644 192.79 18217 20157 19440 197.07 202.35 20539 20567 20598 20580 20478 202.86 20455 19894 19623 207.52
04 (';'tﬂ‘fr'gﬂé\l’;’ate“ Electricity, Gas and 36668 14653 15127 14741  157.92  157.34 14928 155.86 15671 15921 16415 16241 16148 159.92 157.68 16149 16346 164.63
05 Fumnishings, Household Equipment 16539 15407 15852 15545 16188 15841 158.02 16002 16160 16245 15957 15744 160.16 16059 158.82 15825 160.87 160.03
and Routine Household Maintenance
06 Health 23463 16123 18953 17035  205.99 18352 20119 20566 206.02 206.02 210.67 21067 21067 21067 22113 22113 22148 22123
07 Transport 44309 13677 137.25 13507 14133 14025 139.07 13828 14101 14197 14987 14352 14455 14099 13969 14008 139.69 14048
08 Communication 19375 9033  98.12 9546 9599 10480 10625 9242 9242 9242 9242 9242 9242 9438 9512 9438 9438 9438
09 Recreation and Culture 17602 12760 127.88 12702 129.38 12678 12501 12646 13239 13096 13120 131.82 13066 12932 12910 131.01 13021 130.21
10 Eqducation 15161 97.74 9948 9857  99.94 9973 9973 9973 9973 9973 9973 99.73 10020 10020 10020 100.81 10081 100.94
11 Restaurants and Hotels 31955 16644 166.36 16742 166.12 16778 16817 163.76 164.02 16423 16714 164.89 16583 166.30 16547 167.31 16551 167.11
12 Miscellaneous Goods and Services 29611 14098 14263 14097 14645 14334 14345 14475 14632 147.06 14959 146.06 147.84 14816 149.03 15011 14927 148.49
All ltems Index 37.6079 156.06 162.78 15823  167.09  163.53 164.25 16441 168.17 169.35 167.31 166.19 16675 170.71 17110 168.84 16822 170.08
Monthly Change (%) 0.1 0.4 0.1 2.3 0.7 1.2 -0.7 0.3 2.4 0.2 1.3 0.4 1.1
Annual Change (%) 5.0 43 3.2 56 5.7 4.7 4.2 6.4 7.0 6.5 6.6 4.5 4.7 3.9 6.2 3.0 4.0

CY = Calendar Year
FY = Financial Year
Uganda Bureau of Statistics
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Table 15: Consumer Price Index, Jinja (July 2009 — June 2010) = 100.

cY cy FY FY
DIV PARTICULARS 2014 2015 2014/15 2015/16 Aug-15 Sep-15 Oct-15  Nov-15 Dec-15 Jan-16 Feb-16 Mar-16  Apr-16  May-16  Jun-16  Jul-16  Aug-16
Weights
01 Food and Non-Alcoholic Beverages 171489 14408 15408 14665  160.49 15229 15858 162.35 160.96 162.01 163.79 16222 161.83 16392 16246 16221 16492 16442
02 ﬁ'acrc’cr(‘)‘t’i"c‘fsBe"erages’T°baCC°& 21784 12156 13026 12458 13904 12740 13041 133.88 13435 14443 13907 146.68 14503 149.95 14412 14481 14336 145.01
03 Clothing And Footwear 3.0995 15626 167.63  160.76 17378 16945 17098 172.16 172.84 17387 17815 17585 17690 177.30 17487 17590 172.32 174.34
04 g't‘r’]‘fr”;ﬂé\l’:ate“ Electricity, Gas and 6.3437 16050 17037 16507 178.34 169.25 17095 175.85 18145 180.72 18168 18597 18254 18063 17912 18395 185.13 185.75
05 Furnishings, Household Equipment 24041 16591 17372 17039 18217 17397 17494 17493 17720 177.90 18549 18216 183.86 19215 19442 19628 19117 190.37
and Routine Household Maintenance
06 Health 3.9918 14989 16292 15565 167.08 162.95 166.29 166.29 166.29 16629 167.28 167.07 167.07 167.07 17014 17137 167.02 164.14
07 Transport 6.3167 14349 14540 14295 14850 146.88 14650 148.72 14820 15248 15190 14821 14838 14685 14895 14822 15061 154.17
08 Communication 19791 9712 11305 10340 110.80 10526 106.62 10626 10626 10626 10626 117.91 11791 11791 11791 11791 11791 124.76
09 Recreation and Culture 29498 12337 12540 12380 12483 12640 12670 12698 12697 12726 127.26 12210 12094 12077 12392 12378 13027 126.95
10 Education 23936 13534 13442 13722 12962 138.80 12644 12644 12644 12644 12644 12644 13066 13066 13066 12802 12802 128.02
11 Restaurants and Hotels 32728 13155 13710 13514  137.98 13817 13847 13835 137.32 137.77 13661 13837 13775 13816 138.83 138.89 139.79 139.24
12 Miscellaneous Goods and Services 44441 14316 14917 14610  152.06 150.69 14944 15025 14946 15227 152.35 15310 15444 15329 15497 15355 15441 153.72
All Items Index 56.5224 143.10 151.09 146.06 15557  150.73 152.72 15493 1550 156.56 157.50 157.40 157.17 157.91 157.82 15823 159.13 159.36
Monthly Change (%) 0.2 1.3 1.4 0.1 0.9 0.6 -0.1 -0.1 0.5 -0.1 0.3 0.6 0.1
Annual Change (%) 2.7 5.6 3.1 6.8 5.2 6.8 7.9 7.8 9.3 9.2 7.0 7.0 5.4 5.8 5.9 5.8 57

CY = Calendar Year
FY = Financial Year
Uganda Bureau of Statistics
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Table 16: Consumer Price Index, Mbale (July 2009 - June 2010) = 100.

cY cY FY FY
DIV PARTICULARS 2014 2015 2014/15 2015/16 Aug-15 Sep-15 Oct-15  Nov-15 Dec-15 Jan-16 Feb-16 Mar-16  Apr-16  May-16  Jun-16  Jul-16  Aug-16
Weights
01 Food and Non-Alcoholic Beverages 20.4355 148.70 154.08 151.20 157.89 148.77 152.09 159.11 161.31 159.81 159.60 159.64 163.13 163.81 162.89 163.78 162.61 164.29
02 Qg:rocr;‘t’i'é‘;Beverages’ Tobacco & 21003 14332 14451 14351 14500 14463 14450 14475 14475 14475 14475 14450 14450 14628 14628 14571 14628 146.65
03 Clothing And Footwear 19723 12890 136.83 13124  143.19 136.00 138.61 14234 14389 14519 14633 14518 14675 14657 14618 14580 14585 14571
04 ?,{%‘;ﬁ'gﬁé}’!am“ Electricity, Gas and 6.5886 151.86 160.89 15665 163.67 16153 16111 16674 16536 16562 16533 16493 16326 16381 16311 16229 16254 162.97
05 Furnishings, Household Equipment 2.7805 15405 160.56 155.87 16430 16092 162.30 163.88 16487 16731 16634 16681 16629 164.88 16673 16206 16192 163.97
and Routine Household Maintenance
06 Health 31145 15325 157.13 154.64  159.01 159.12 157.29 15729 15729 15729 15729 15729 15729 159.31 164.59 16496 160.56 161.55
07 Transport 51454 127.81 131.19 128.08 134.26 134.02 13485 136.08 13597 13569 13525 13508 13555 13234 13266 13355 134.03 136.20
08 Communication 2.2697 8532 93.89 90228  89.33 100.86 102.16 8556 8556 8556 8556 8556 8556 8556 8556 8556 8556  85.56
09 Recreation and Culture 2.8974 12138 123.71 12358  123.39 12024 12061 12165 122.87 12317 12347 12354 12346 12329 12360 12457 12457 12525
10 Education 2.5953 123.81 129.06 126.88  130.53 12956 129.68 12968 129.68 12968 12968 129.68 131.86 131.86 13186 13367 133.67 133.67
11 Restaurants and Hotels 3.4480 15490 156.95 154.75  159.42 157.41 15842 158.16 159.44 16018 15970 161.03 158.60 161.69 159.15 16212 160.33 163.48
12 Miscellaneous Goods and Services 34513 13528 134.70 13467 137.26 13446 13511 136.02 13568 13641 138.03 13833 13831 139.90 14015 140.73 14044 138.41
All ltems Index 56.7989 141.30 146.23 14352 148.90 144.89 14634 14928 15012 149.85 149.76 149.81 150.89 151.28 15114 151.55 150.85 151.97
Monthly Change (%) 0.7 1.0 2.0 0.6 -0.2 -0.1 0.0 0.7 0.3 -0.1 0.3 0.5 0.7
Annual Change (%) 3.3 3.5 2.9 3.7 2.3 34 5.1 55 6.1 54 3.9 3.9 2.4 2.1 4.6 4.9 4.9

CY = Calendar Year
FY = Financial Year
Uganda Bureau of Statistics
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Table 17: Consumer Price Index, Gulu (July 2009 - June 2010) = 100.

CY CY FY FY
DIV PARTICULARS 2014 2015 2014/15 2015/16 Aug-15 Sep-15 Oct-15  Nov-15 Dec-15 Jan-16 Feb-16 Mar-16  Apr-16  May-16  Jun-16  Jul-16  Aug-16
Weights
01 Food and Non-Alcoholic Beverages 181097 147.98 15122 14664 15674 15053 15136 14925 15844 15738 15765 16135 16316 16047 15835 16098 15849 160.23
02 ﬁ':fcr;‘,:i'('fsBe"erages’T°baCC°& 1.9313 15087 15136 15132 15095 15165 14968 15066 15044 15079 150.84 14957 15239 15169 15189 15151 15196 15658
03 Clothing And Footwear 1.7980 167.15 18044 17281 19142  180.82 18424 186.85 189.78 19213 19620 20599 206.04 201.06 20476 202.71 20038 20859
04 g'tz‘ésr';ﬂé\l’;’ate“ Electricity, Gas and 37668 15244 16298 15735 16726 16563 166.80 16898 16835 16836 16586 16970 169.30 16580 168.12 169.63 166.79 168.70
05 Fumnishings, Household Equipment 19893 17565 18001  177.96 18364 18186 18161 18473 18313 18333 182.02 18263 184.86 18740 187.73 18548 185.03 186.32
and Routine Household Maintenance
06 Health 2.8633 18013 19073 18580 19859  186.97 19499 19499 19499 19499 19554 19554 19554 20295 217.60 222.08 22208 222.08
07 Transport 52142 13516 13632 13550 13847 13734 13876 14023 140.02 13973 13930 13978 13866 136.72 137.05 13666 13660 137.38
08 Communication 22277 10018 11700 10864 11805 12697 12940 116.09 116.09 11609 11609 11609 116.09 11405 11347 11387 11154 11154
09 Recreation and Culture 3.0412 14058 13591 13887 13182 13159 131.85 13187 13191 132.09 13199 13199 13167 12790 13064 13099 13313 133.77
10 Eqducation 1.8483 15674 15513 14972 15682  156.82 156.82 156.82 156.82 156.82 156.82 156.82 156.82 156.82 156.82 156.82 156.82 156.96
11 Restaurants and Hotels 43220 13541 14364 13795 14660 14688 14836 14763 14661 14560 14629 14672 14696 14721 14682 14631 14874 152.96
12 Miscellaneous Goods and Services 33025 14304 15085 14536 15565  153.88 15394 15512 15462 15539 15513 15437 15718 157.62 15828 15854 15899 15853
All ltems Index 50.4143 147.06 152.02 148.01  155.94 152.68 153.96 15319 156.34 156.01 156.04 158.02 158.91 157.52 158.11 159.21 158.28 160.03
Monthly Change (%) 1.2 0.8 0.5 2.1 -0.2 0.0 1.3 0.6 -0.9 0.4 0.7 -0.6 1.1
Annual Change (%) 4.5 3.4 1.8 5.4 4.8 5.0 5.4 7.2 7.2 5.3 6.2 4.0 4.5 5.7 5.7 4.9 4.8

CY = Calendar Year
FY = Financial Year
Uganda Bureau of Statistics

27 |Page



Table 18: Consumer Price Index, Arua (July 2009 - June 2010) = 100.

CYy CYy FY FY
DIV PARTICULARS 2014 2015 2014/15 2015/16 Aug-15 Sep-15 Oct-15  Nov-15 Dec-15 Jan-16 Feb-16 Mar-16 Apr-16 May-16 Jun-16 Jul-16  Aug-16
Weights

01 Food and Non-Alcoholic Beverages 141280 149.39 160.08 153.06  167.50 160.31 16323 16155 167.03 164.41 16712 166.70 17212 170.01 171.77 168.57 17221 173.88

02 ﬁ':fcr;‘,:i'('fsBe"erages’T°baCC°& 15749 16518 16366 16458 166.04  163.06 162.90 16209 16354 16328 16662 16495 172.69 16640 172.69 17045 17125 170.01

03 Clothing And Footwear 1.0504 154.79 169.19 16128 178.18 17083 17526 176.54 176.50 17595 179.80 17945 183.85 184.63 183.97 183.58 182.59 181.36

04 ?t‘r’]‘fr'gﬂé\l’:ate“ Electricty, Gasand  » c795 15188 15049 15471 16108 16609 16382 16226 16959 167.90 167.62 16118 15941 157.80 16913 16450 170.57 165.75

05 Furnishings, Household Equipment

. ) 1.7280 148.69 154.07 150.11  157.45 155.89 15761 15759 157.14 15850 158.88 158.87 156.89 158.96 157.88 156.94 154.83 158.39
and Routine Household Maintenance

06 Health 1.8388 169.95 179.92 17545  186.00 178.06 184.17 184.17 18417 18417 188.83 188.83 188.83 188.83 189.80 194.08 194.08 194.08
07 Transport 3.9451 139.46 140.66 138.02  145.21 14241 14284 14535 14324 14316 148.26 146.08 14576 143.78 145.02 14554 14310 14412
08  Communication 1.7312 109.75 118.87 116.78  116.04 12391 12517 11349 11349 11349 11349 11349 11349 11349 11349 11349 11349 11349
09 Recreation and Culture 1.8882 118.35 119.03 118.71  121.50 118.88 118.96 118.96 119.89 120.05 12344 12425 12460 12176 123.13 12459 12456 12545
10 Education 1.4308 128.62 136.00 131.94 143.24 138.23 138.01 138.01 138.01 138.01 138.01 138.01 153.58 153.58 153.58 153.58 153.58 153.58
11 Restaurants and Hotels 3.1779 14534 150.18 147.02  158.75 15451 15391 153.13 153.85 156.94 156.83 153.95 165.57 167.63 168.35 168.90 167.67 169.02

12 Miscellaneous Goods and Services 1.4846 130.25 132.94 131.90  139.02 13162 13268 134.16 13552 136.59 138.84 14558 14554 14531 14544 14544 14583 14592

All ltems Index 36.5573 144.91 152.10 14757 157.66  153.50 155.06 154.01 156.63 155.85 158.19 157.32 161.26 159.99 161.99 160.66 162.05 162.71
Monthly Change (%) 0.6 1.0 0.7 1.7 05 1.5 0.5 2.5 -0.8 13  -08 0.9 0.4
Annual Change (%) 3.9 5.0 4.0 6.8 4.4 6.6 6.0 8.0 6.8 7.4 6.2 7.6 6.8 7.2 6.9 6.2 6.0

CY = Calendar Year
FY = Financial Year
Uganda Bureau of Statistics
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Table 19: Sub — Class and Class Levels annual percentage changes for
Uganda:April 2016 — August 2016:

Class Sub-Class  Particulars Weights  Apr-16  May-16 Jun-16  Jul-16  Aug-16
Eg\OIEDR,:rgEQION ALCOHOLIC 284.62
FOOD 267.76
01.1.1 Bread and cereals 45.01 6.2 38 4.3 3.2 35
01.1.1.1 Rice 11.02 7.8 6.5 4.7 59 55
01.1.1.2 Bread 7.58 5.7 3.6 35 16 -0.2
01.1.1.3 Pasta Products 3.82 11.9 10.7 10.4 11.6 9.4
01.1.1.4 Pastry-cook products 5.16 48 23 33 0.8 1.4
01.1.1.5 Other Products 17.42 45 1.1 35 13 35
01.1.2 Meat 31.20 5.3 5.6 6.4 6.0 4.5
01.1.21 Frgsh, chilled or frozen meat of bovine 18.69 65 51 74 6.3 6.1
animals
01.1.2.2 Fresh, chilled or frozen meat of swine 237 7.7 6.0 59 9.0 3.8
01.1.2.3 gcr)zs;h, chilled or frozen meat of sheep and 169 9.3 8.8 106 103 8.2
01.1.24 Fresh, chilled or frozen meat of poultry 7.96 0.7 6.4 29 33 0.2
01.1.25 Dried, salted or smoked meat and edible 0.49 0.8 0.0 21 48 41
meat offal
01.1.2.6 Other preserved or processed meat and i
meat preparations
01.1.27 Other fresh, chilled or frozen edible meat
01.1.3 Fish and Sea Food 14.65 51 4.3 6.2 3.3 3.7
01.1.3.1 Fresh, chilled or frozen fish 6.85 10.0 6.7 4.1 3.6 34
01.1.3.2 Fresh, chilled or frozen seafood -
01.1.3.3 Dried, smoked or salted fish and seafood 7.79 13 229 8.0 3.0 4.0
01.1.3.4 Other preserved or processed fish and i
seafood and fish and seafood preparations
01.1.4 Milk, cheese and eggs 2218 1.9 5.0 3.7 6.0 2.8
01.1.4.1 Whole milk 14.38 1.7 3.0 25 59 23
01.14.2 Low Fat Milk
01.1.43 Preserved Milk 0.87 -1.0 3.3 0.9 -0.3 2.9
01.1.4.4 Yoghurt 1.32 76 10.3 7.0 8.1 3.0
01.1.4.5 Cheese and Curd -
01.1.4.6 Other Milk Products 1.12 10.5 8.2 4.9 6.5 0.1
01.1.4.7 Eggs 449 9.8 8.9 6.8 6.9 5.1
01.1.5 Oils and Fats 11.35 4.8 4.4 2.7 1.3 0.7
01.1.5.1 Butter s
01.1.5.2 Margarine and Other Vegetable Fats 1.85 14.5 16.7 14.3 12.2 10.4
01.1.5.3 Olive oil 0.23 13.0 12.2 6.8 5.9 14.6
01.1.54 Edible Oils 6.70 1.4 1.8 -32 45 -4.1
01.1.5.5 Other Edible Animal Fats 2.56 12.6 10.9 9.2 7.8 4.7
01.1.6 Fruits 36.75 1.4 -0.1 -6.3 -8.9 -4.0
01.1.6.1 Citrus fruits (fresh, chilled or frozen) 4.06 25 31 1.0 -15.2 -13.6
01.1.6.2 Bananas (fresh, chilled or frozen) 2113 3.2 0.2 -13.0 -13.0 6.2
01.1.6.3 Apples (fresh, chilled or frozen) 1.05 117 15.4 173 8.3 8.2
01.1.6.4 Pears (fresh, chilled or frozen)
01.1.6.5 Stone fruits (fresh, chilled or frozen) 1.41 8.8 10.7 12.3 75 115
01.1.6.6 Berries (fresh, chilled or frozen)
01.1.6.7 Other fresh, chilled or frozen fruits 6.27 55 99 1.4 14 26
01.1.6.8 Dried Fruit 2.24 8.1 114 12.7 6.6 9.7
01.1.6.9 Preserved fruit and fruit-based products 0.60 7.0 05 10.3 13.4 13.6
01.1.7 Vegetables 55.82 -6.6 -8.7 25 14.1 13.9
01.1.7.1 I{riigﬁ;d stem vegetables(fresh, chilled or 439 A1 56 128 6.8 145
01.1.7.2 Cabbages (fresh or chilled) 295 313 250 11.7 50.4 39.3
01.1.7.3 Zr?iﬁ:éaglrefr%ilg:?ted for their fruit (fresh, 14.04 1.0 26 183 279 250
01.1.7.4 Root crops, non-starchy bulbs and 780 36 218 19.8 18 19
mushrooms (fresh, chilled or frozen)
01.1.7.5 Dried vegetables 8.46 3.1 -12.8 32 14.6 18.3
01.1.7.6 Other Preserved or Processed Vegetables 0.12 217 419 88.9 84.9 37
01.1.7.7 Potatoes 547 -9.4 -9.6 -0.1 155 34.2
01.1.7.8 Other tubers and products of tuber 12,60 14 19 11 08 37

vegetables
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Table 19: Sub — Class and Class Levels annual percentage changes for
Uganda:April 2016 — August 2016:

Class Sub-Class  Particulars Weights  Apr-16  May-16  Jun-16  Jul-16  Aug-16
01.1.8 Sugar, j_am, honey, chocolate, and 23.56 28.1 23.7 256 18.2 15.8
confectionery
01.1.8.1 Sugar 18.25 327 266 293 212 18.3
01.1.8.2 Jams, Marmalades 1.67 145 15.3 18.6 13.6 14.7
01.1.8.3 Chocolate 119 19.3 16.8 15.3 101 7.8
01.1.8.4 Confectionery products 1.43 11.8 14.5 10.8 3.4 1.8
01.1.85 Edible ices and ice cream 1.02 12.4 10.3 10.9 6.2 4.6
01.1.8.6 Other Sugar Products -
01.1.9 Food Products n.e.c. 27.24 111 9.5 8.6 4.3 6.3
01.1.9.1 Sauces, Condiments 1.44 26.7 252 222 15.3 12.8
01.1.9.2 Salt, Spices and Culinary Herbs 23.52 9.9 8.1 7.3 3.1 53
01.1.9.3 Baker's yeast, dessert preparations, soups 228 15.7 16.0 15.0 11.3 141
01.1.94 Other food products n.e.c.
Non-alcoholic beverages 16.86
01.2.1 Coffee, Tea, and Cocoa 2.26 10.8 11.0 10.9 7.3 4.5
01.2.141 Coffee 1.15 16.3 18.6 18.8 12.0 8.3
01.2.1.2 Tea 1.11 5.0 35 3.1 24 0.5
01.2.1.3 Cocoa and powdered chocolate -
01.2.2 Mineral wa_te_rs, soft drinks, fruit and 1459 5.8 5.4 49 08 0.1
vegetable juices
01.2.21 Mineral or Spring Waters 2.38 3.3 3.9 2.7 0.9 1.6
01.22.2 Soft Drinks 10.43 49 4.3 4.1 2.5 -1.2
01.22.3 Fruit juices 1.78 16.3 15.0 13.7 76 3.4
01.2.24 Vegetable juices
ALCOHOLIC BEVERAGES, TOBACCO & 27.98
NARCOTICS
Alcoholic beverages 25.70
02.1.1 Spirits 7.21 9.4 10.1 9.9 9.1 8.7
02.1.1.1 Spirits and liqueurs 7.21 94 10.1 9.9 9.1 8.7
02.1.2 Wine 2.60 11.2 12.1 10.9 12.9 12.7
02.1.21 Wine from grape or other fruit 2.60 11.2 12.1 10.9 12.9 12.7
02.1.2.2 Other -
02.1.3 Beer 15.89 5.1 4.4 4.5 3.8 35
02.1.31 Beer 15.89 5.1 4.4 4.5 3.8 815
Tobacco 2.28
02.2.1 Tobacco 2.28 4.5 8.1 6.6 4.1 7.3
022.1.1 Cigarettes 212 3.1 6.3 5.3 25 6.6
02.2.1.2 Cigars 5
02.2.1.3 Other Tobacco 0.16 17.7 23.8 18.4 17.9 13.8
CLOTHING AND FOOTWEAR 50.80
Clothing 39.74
03.1.1 Clothing Materials 2.63 13.0 9.1 13.8 10.3 7.5
03.1.11 Clothing Materials 2.63 13.0 9.1 13.8 10.3 75
03.1.2 Garments 34.29 8.2 8.6 8.7 6.1 6.5
03.1.2.1 Garments for men 14.09 8.5 8.7 7.3 5.0 4.9
03.1.2.2 Garments for women 11.37 8.9 10.2 10.4 8.2 8.7
03.1.2.3 Qarments for children (3 to 13 years) and 8.84 6.7 6.4 8.8 51 6.1
infants (0 to 2 years)
03.1.3 Other articles of clothing and clothing i
accessories
03.1.3.1 Other articles of clothing and clothing
accessories
03.14 Cleaning, Repair and Hire of Clothing 2.82 11 35 4.0 29 2.3
03.1.4.1 Cleaning, Repair and Hire of Clothing 2.82 11 35 4.0 29 2.3
Footwear 11.06
03.2.1 Shoes and other footwear 11.06 11.7 12.4 11.2 10.7 6.8
03.2.11 Footwear for men 5.60 9.1 10.6 8.7 8.7 54
03.2.1.2 Footwear for women 2.83 12.6 11.3 8.5 7.6 43
03.2.1.3 Footwear for children (3 to 13 years) and 263 16.8 175 199 187 127
infants (0 to 2 years)
03.2.2 Repair and Hire of Footwear
03.2.2.1 Repair and Hire of Footwear -
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Table 19: Sub — Class and Class Levels annual percentage changes for
Uganda:April 2016 — August 2016:

Class Sub-Class  Particulars Weights  Apr-16  May-16  Jun-16  Jul-16  Aug-16
HOUSING, WATER, ELECTRICITY, GAS 119.43
AND OTHER FUELS '
Actual Rentals for Housing 52.34
04.1.1 Actual Rentals paid by Tenants 52.34 5.5 5.4 5.4 5.5 1.7
04.1.1.1 Actual Rentals paid by Tenants 52.34 55 54 54 5.5 1.7
04.1.2 Other Actual Rentals
04.1.2.1 Other Actual Rentals -
Imputed Rentals for Housing
04.2.1 Imputed rentals of owner-occupiers 5
04.2.11 Imputed rentals of owner-occupiers
04.2.2 Other imputed rentals -
04.2.2.1 Imputed rentals of households housed free -
Maintenance and repair of the dwelling 6.68
04.3.1 Materials for the Maintenance and repair 6.68 29 33 37 29 15
of the dwelling ' ' ' ' ’ )
04.3.1.1 Materials for the Maintenance and repair of
the dwelling 6.68 29 3.3 3.7 2.2 15
04.3.2 Services for the Maintenance and repair
of the dwelling
04.3.2.1 Services for the Maintenance and repair of i
the dwelling
Water Supply and Miscellaneous 15.05
Services relating to the dwelling '
04.4.1 Water supply 14.53 17.0 17.0 15.9 11.2 11.2
04.4.1.1 Water Supply 14.53 17.0 17.0 15.9 11.2 11.2
04.4.2 Refuse Collection -
04.4.21 Refuse Collection
04.4.3 Sewage Collection -
04.4.3.1 Sewage Collection
04.44 Other Services relating to the dwelling 0.52 0.0 0.0 28 28 28
n.e.c ' ' ' ' ) )
04.4.41 Other Services relating to the dwelling n.e.c 0.52 0.0 0.0 28 28 28
Electricity, Gas and Other Fuels 45.35
04.5.1 Electricity 16.27 11.9 11.4 11.4 5.1 11.6
04.5.1.1 Electricity 16.27 11.9 114 114 5.1 116
0452 Gas 4.58 04 04 0.2 -0.3 04
04.5.2.1 Town gas and natural gas -
04522 Liquefied hydrocarbons (butane, propane, 458 0.4 0.4 0.2 03 04
ofc) . . . . : .
045.3 Liquid Fuels 2.66 -6.5 -7 1.7 -7.0 -6.1
04.5.3.1 Liquid Fuels 2.66 -6.5 7.1 7.7 7.0 -6.1
04.5.4 Solid Fuels 21.84 5.6 5.0 7.8 29 24
04.5.4.1 Solid Fuels 21.84 5.6 5.0 7.8 29 24
FURNISHINGS, HOUSEHOLD
EQUIPMENT AND ROUTINE 38.66
HOUSEHOLD MAINTENANCE
Furniture and furnishings, Carpets and 8.08
Other Floor Coverings '
05.1.1 Furniture and furnishings 6.83 6.8 9.3 9.5 9.7 6.1
05.1.1.1 Furniture and furnishings 6.83 6.8 93 95 97 6.1
05.1.2 Carpets and other floor coverings 1.25 0.7 29 3.0 3.9 3.2
05.1.2.1 Carpets and other floor coverings 1.25 07 29 30 39 39
05.1.3 Repair of furniture, furnishings and floor i
coverings
05.1.3.1 Repair of furniture, furnishings and floor
coverings
Household Textiles 6.75
05.2.1 Household Textiles 6.75 3.8 45 6.5 8.0 5.2
05.2.1.1 Household Textiles 6.75 38 45 6.5 8.0 59
Household Appliances 4.63
05.3.1 Major household appliances whether 297 8.2 4.9 6.5 5.6 29
electric or not ' ' ' ' ) )
05.3.1.1 Refrigerators, freezers and fridge-freezers 0.62 1.8 20 0.0 0.2 3.0
05.3.1.2 Clothes washing machines, clothes drying i
machines and dish washing machines
05.3.1.3 Cookers 2.35 9.6 6.5 7.9 6.8 3.3
05.3.1.4 Heaters, air conditioners -
05.3.1.5 Cleaning equipment
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Table 19: Sub — Class and Class Levels annual percentage changes for
Uganda:April 2016 — August 2016:

Class Sub-Class  Particulars Weights  Apr-16  May-16  Jun-16  Jul-16  Aug-16
05.3.1.6 Sewing and knitting machines -
05.3.1.7 Other major household appliances
05.3.2 Small electric household appliances 1.66 8.5 6.8 7.0 6.1 6.4
05.3.2.1 Small electric household appliances 1.66 8.5 6.8 7.0 6.1 6.4
05.3.3 Repair of Household appliances -
05.3.3.1 Repair of Household appliances
Glassware, Tableware and Household 270
Utensils '
05.4.1 Glassware, Tableware and Household 2.70 10.1 15.3 9.8 10.0 125
Utensils ' ' ' ' ) '
05.4.1.1 Glass and crystal-ware, tableware 1.69 11.7 18.0 12.3 125 16.2
05.4.1.2 Cutlery, flatware and silverware 1.01 74 10.9 5.6 58 6.3
054.1.3 Kitchen and domestic utensils -
05.4.1.4 Repair of glassware, tableware and
household utensils
Tools and Equipment for House and 3.08
Garden '
05.5.1 Major tools and equipment
05.5.1.1 Maijor tools and equipment -
05.5.2 Small tools and miscellaneous 3.08 1.9 10.4 1.6 1.6 9.0
accessories ' ' ' ' ) )
05.5.2.1 Small tools and miscellaneous accessories 3.08 11.9 104 11.6 1.6 9.0
Goods and Services for Routine 13.42
Household Maintenance '
05.6.1 Non-durable Household Goods 13.42 3.5 4.3 24 1.4 1.7
05.6.1.1 Cleaning and maintenance products 9.51 3.1 4.6 16 04 0.7
05.6.1.2 Other non-durable household articles 3.91 4.4 37 4.4 35 4.0
05.6.2 Domestic services and Household
Services
05.6.2.1 Domestic services -
05.6.2.2 Household Services
HEALTH 57.52
Medical Products, Appliances and 36.34
Equipment '
06.1.1 Pharmaceutical products 33.12 3.9 35 3.2 2.6 2.6
06.1.1.1 Pharmaceutical products 33.12 3.9 35 3.2 26 26
06.1.2 Other Medical Products 214 49 10.0 11.3 16.6 18.9
06.1.2.1 Other Medical Products 214 4.9 10.0 11.3 16.6 18.9
06.1.3 Therapeutical appliances and equipment 1.09 8.6 8.6 5.4 7.5 8.0
06.1.3.1 Therapeutical appliances and equipment 1.09 8.6 8.6 54 75 8.0
Outpatient Services 15.07
06.2.1 Medical Services 9.31 7.4 2.0 2.1 2.0 2.0
06.2.1.1 Medical Services 9.31 74 20 2.1 20 20
06.2.2 Dental Services 2.62 14.4 6.5 37 6.1 7.0
06.2.2.1 Dental services 2.62 14.4 6.5 37 6.1 7.0
06.2.3 Paramedical Services 3.14 9.6 12.1 14.8 10.3 10.6
06.2.3.1 Services of medical analysis laboratories 314 96 121 148 103 106
and X-ray centres ‘ ‘ ‘ ‘ ' '
06.2.3.2 Services of medical auxiliaries
06.2.3.3 Other non-hospital services -
Hospital Services 6.11
06.3.1 Hospital Services 6.11 3.8 5.2 4.8 5.4 5.6
06.3.1.1 Hospital Services 6.11 38 59 4.8 54 56
TRANSPORT 137.79
Purchase of Vehicles 28.24
07.1.1 Motor cars 21.45 15.4 23.9 17.1 16.1 16.5
07.1.1.1 Purchase of new motor cars
07.1.1.2 Purchase of Second Hand Vehicles 21.45 154 23.9 17.1 16.1 16.5
07.1.2 Motor Cycles
07.1.21 Motor cycles -
07.1.3 Bicycles 6.79 2.6 0.8 8.8 8.9 9.8
07.1.3.1 Bicycles 6.79 26 0.8 8.8 8.9 9.8
07.1.4 Animal drawn vehicles
07.1.4.1 Animal drawn vehicles -
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Table 19: Sub — Class and Class Levels annual percentage changes for
Uganda:April 2016 — August 2016:

Class Sub-Class  Particulars Weights  Apr-16  May-16  Jun-16  Jul-16  Aug-16
Operation of Personal Transport 51.53
Equipment '
07.2.1 Spare parts and accessories 16.16 51 5.7 51 35 17
07.2.1.1 Spare parts and accessories 16.16 5.1 5.7 5.1 35 17
07.2.2 Fuels and lubricants 16.91 3.4 6.4 47 7.8 8.5
07.2.21 Fuels and lubricants 16.91 34 64 47 7.8 85
07.2.3 Maintenance and repair of personal 17.02 0.7 1.0 29 23 24
transport equipment ' : : ’ ’ )
07.2.3.1 Maintenance and repairs 17.02 0.7 1.0 YY) 23 24
07.2.4 Other services in respect of personal 1.44 163 107 69 63 08
transport equipment ' ' : ' ) )
07.2.41 Other services in respect of personal 144 163 107 69 63 08
transport equipment ' ' ' ' ' '
Transport Services 58.02
07.31 Passenger transport by Railway
07.3.1.1 Passenger transport by Railway -
07.3.2 Passenger transport by road 53.05 5.2 6.4 5.4 35 4.7
07.3.2.1 Passenger transport by road 53.05 5.2 6.4 5.4 35 47
07.3.3 Passenger transport by Air 4.97 4.3 9.5 4.2 3.8 1.7
07.3.31 Passenger transport by Air 4.97 4.3 95 4.9 38 117
07.3.4 Passenger transport by sea and inland
waterway
07.3.41 Passenger transport by sea and inland i
waterway
07.3.5 Combined Passenger Transport
07.3.5.1 Combined Passenger Transport -
07.3.6 Other purchased transport services
07.3.6.1 Other purchased transport services -
COMMUNICATION 51.82
Postal services 0.52
08.1.1 Postal services 0.52 18.3 16.0 13.6 10.8 10.8
08.1.1.1 Postal services 0.52 18.3 16.0 136 108 10.8
Telephone and telefax equipment 9.05
08.2.1 Telephone and telefax equipment 9.05 7.8 8.3 3.1 -0.8 45
08.2.1.1 Telephone and telefax equipment 9.05 78 8.3 3.1 0.8 45
Telephone and telefax services 42.24
08.3.1 Telephone and telefax services 42.24 4.0 4.2 7.3 9.8 125
08.3.1.1 Telephone and telefax services 42.24 40 47 73 98 125
RECREATION AND CULTURE 5517
Audio-visual, photographic and 19.52
information processing equipment '
09.1.1 Equipment for reception, recording and 472 6.7 6.2 10.4 9.9 10.2
reproduction of sound and pictures ' ' ' ' ’ )
09.1.1.1 Equipment for the reception, recording and 180 54 3.9 9.0 95 11
reproduction of sound ‘ ‘ ‘ ‘ ' '
09.1.1.2 Television sets, video-cassette players and 292 78 79 15 103 95
recorders ' ' ' ' ' '
09.1.2 Photographic and Cinematographic i
equipment and Optical Instruments
09.1.2.1 Photographic and cinematographic
equipment
09.1.2.2 Optical Instruments =
09.1.3 Information Processing Equipment 6.63 2.1 0.7 1.2 0.4 -0.9
09.1.31 Information Processing Equipment 6.63 2.1 0.7 1.2 0.4 -0.9
09.1.4 Recording media 5.86 -22.4 -22.6 -22.4 -22.0 -22.1
09.1.4.1 Recording media for pictures and sound 5.86 224 -22.6 224 -22.0 -22.1
09.1.5 Repair of audio-visual, photographic 231 0.4 27 23 3.2 9.0
and information processing equipment ' ' ' ' ' )
09.1.51 Repair of audio-visual, photographic and 231 04 27 23 32 9.0
information processing equipment ' ’ ' ' ' '
Other Major durables for Recreation
and Culture
09.2.1 Major Durables for outdoor recreation -
09.2.1.1 Major Durables for outdoor recreation
09.2.2 Musical instrument and majors i
durables for indoor recreation
09.2.2.1 Musical instruments
09.2.2.2 Majors durables for indoor recreation =
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Table 19: Sub — Class and Class Levels annual percentage changes for
Uganda:April 2016 — August 2016:

Class Sub-Class  Particulars Weights  Apr-16  May-16  Jun-16  Jul-16  Aug-16
09.2.3 Maintenance and repair of other major
durables for recreation and culture
09.2.31 Maintenance and repair of other major i
durables for recreation and culture
Other recreational items and
equipment, gardens and pets
09.3.1 Games, toys and hobbies -
09.3.1.1 Games, toys and hobbies
09.3.2 Equipment for sport, camping and i
open-air recreation
09.3.21 Equipment for sport, camping and open-air
recreation
09.3.3 Gardens, plants and flowers .
09.3.3.1 Gardens, plants and flowers
09.34 Pets and related products -
09.3.4.1 Pets and related products
09.3.5 Veterinary and other services for pets -
09.3.5.1 Veterinary and other services for pets
Recreational and Cultural Services 12.00
09.4.1 Recreational and sporting services 4.24 4.4 4.4 0.3 4.4 25
09.4.1.1 Recreational and sporting services 4.4 44 44 03 4.4 25
09.4.2 Cultural services 7.76 1.2 0.9 0.6 0.5 141
09.4.2.1 Cinemas, theatres, concerts 292 97 38 6.6 6.8 112
09.4.2.2 Museums, zoological gardens and the like
09.4.2.3 e';iﬁ)vr:é?]rt] and radio taxes and hire of 150 16.3 155 14.9 13.0 13.0
09.4.2.4 Other services 3.34 1.7 0.8 3.0 3.6 4.6
09.4.3 Games of chance 5
09.4.3.1 Games of chance -
Newspapers, books and stationery 19.77
09.5.1 Books 12.11 6.0 6.1 5.0 3.3 2.8
09.5.1.1 Books 12.11 6.0 6.1 5.0 3.3 2.8
09.5.2 Newspapers and Periodicals 1.69 0.0 0.0 0.0 0.0 0.0
09.5.2.1 Newspapers and Periodicals 1.69 0.0 0.0 0.0 0.0 0.0
09.5.3 Miscellaneous printed matter
09.5.3.1 Miscellaneous printed matter s
09.5.4 Stationary and Drawing Materials 5.97 3.6 741 4.1 4.3 4.2
09.5.4.1 Stationary and Drawing Materials 5.97 3.6 741 4.1 43 4.2
Package holidays 3.88
09.6.1 Package holidays 3.88 0.0 0.0 0.7 0.7 0.5
09.6.1.1 Package holidays 3.88 0.0 0.0 0.7 0.7 05
EDUCATION 55.08
Pre-Primary and Primary Education 18.06
10.1.1 Pre-Primary and Primary Education 18.06 7.8 7.8 14.6 14.6 14.5
10.1.1.1 Pre-Primary and Primary Education 18.06 78 78 14.6 14.6 145
Secondary Education 23.49
10.2.1 Secondary Education 23.49 18.9 18.9 24.6 24.7 24.7
10.2.1.1 Secondary Education 23.49 18.9 18.9 24.6 24.7 24.7
Post-secondary non-tertiary education
10.3.1 Post-secondary non-tertiary education -
10.3.1.1 Post-secondary non-tertiary education
Tertiary Education 11.70
10.4.1 Tertiary Education 11.70 0.0 0.0 0.0 0.0 0.7
10.4.1.1 Tertiary Education 11.70 0.0 0.0 0.0 0.0 07
Education not definable by level 1.82
10.5.1 Education not definable by level 1.82 1.7 1.7 2.1 2.1 2.1
10.5.1.1 Education not definable by level 1.82 17 17 2.1 2.1 2.1
RESTAURANTS AND HOTELS 57.23
Catering services 38.67
11.11 Restaurants, Cafes and the like 38.67 6.7 7.6 7.9 6.7 59
11.1.11 Restaurants 24.12 9.4 10.6 11.0 9.7 8.6
11.1.1.2 Cafés, bars and the like 14.54 18 24 24 15 12
11.1.2 Canteens
11.1.2.1 Canteens -
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Table 19: Sub — Class and Class Levels annual percentage changes for
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Class Sub-Class  Particulars Weights  Apr-16  May-16  Jun-16  Jul-16  Aug-16
Accommodation services 18.56
11.2.1 Accommodation services 18.56 4.0 3.9 4.8 5.1 4.8
11.21.1 Accommodation services 18.56 4.0 3.9 4.8 51 4.8
MISCELLANEOUS GOODS AND 63.91
SERVICES
Personal Care 50.28
1211 Hairdr.essing sa!ons and personal 9.27 29 29 23 33 3.0
grooming establishments
12.1.1.1 Hairdr.essing sallons and personal 9.7 29 29 23 33 30
grooming establishments
12.1.2 Electrical appliances for personal care -
12.1.2.1 Electrical appliances for personal care
12.1.3 fg:l;:rrsAgﬁ;ila:;:s, articles and products 41.00 6.3 8.3 74 6.5 6.5
12.1.3.1 p?etrr;z:]gpgalll;nces, articles and products for 41,00 6.3 8.3 74 6.5 6.5
Personal Effects n.e.c 3.27
12.3.1 Jewellery, clocks and watches
12.3.1.1 Jewellery, clocks and watches -
12.3.2 Other personal effects 3.27 7.6 7.9 8.1 7.2 5.2
12.3.2.1 Travel goods and other carriers 1.58 29 09 0.6 20 07
12.3.2.2 Other personal effects 1.69 15.8 14.9 14.1 11.2 9.7
Social protection -
12.4.1 Social protection Services
12411 Social protection Services -
12.4.1.2 Créches, nurseries
Insurance 212
12.5.2 Insurance connected with the dwelling
12.5.2.1 Insurance connected with the dwelling -
12.5.3 Insurance connected with health
12.5.3.1 Insurance connected with health -
12.5.4 Insurance connected with transport 212 0.3 0.6 0.6 0.4 0.3
12.5.4.1 Insurance connected with transport 212 03 06 06 04 03
12.5.5 Other insurance
12.5.5.1 Other insurance -
Financial services n.e.c.
12.6.1 Financial services n.e.c. -
12.6.1.1 Financial services n.e.c.
Other services n.e.c. 8.25
12.7.1 Other services n.e.c. 8.25 23.4 44.8 12.6 17.1 14.9
12711 Other services n.e.c. 8.25 23.4 44.8 12.6 17.1 14.9
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